INSURANCE 2020 &
BEYOND: WHAT'S NEXT?

A customer’s biggest complaint against the
insurance sector is lack of transparency,
leading to trust issues. Feeding into this are
complicated products with equally complex
brochures. Can technology and data provide
answers to the problems?

by insurance companies for
better risk management of
these senior citizens. Pan-
ellists hoped that effective
data harnessing will give
rise to business models
where the Indian insurer's
gain in market share with

Suchetana Ray It began with a tough situation in April The PM Jeevan lyoti Yojana that cre-
@timesgroup.com but we are seeing month-on-month UMN ated large-scale awareness coupled mﬁmﬂtﬁmﬂ?
. improvements. My sense is that Q3 = c with the disruptions caused by the )
e of FY21 wil be better than the same : E pandemic and the tempiated simple “Proin & hard push
onee e time last year. The industry will record 4 e - | products available from January next product, |nsuran:ne iidud
marked that Indians growth over last year ~ ] year — all of these will take the insur- becoming a soft-nudge
are the world's bravest ‘ 4% aic sector to. & difeceut leval product. Add data ta this
people. The underlying PRRASIENTE SRS and it will be the deciding
indication in his sarcasm MO CEC) Ml i Insiearice ANUJ MATHUR, MD & CEO, Canara-HSBC | fae107 for the future of
was the abysmally low Oriental Bank of Commerce Life Insurance J ..oy y." said Tarun
insurance penetration in the We always had the technology, o W . Chugh of Bajaj Allianz Life
country and the pace of its sggn. the apps and the tools but y In India, we canno syl
growth. Insurance penetra- /J T we were comfortable without 3 health cover While technology will in-
tion — calculated as the rate & " daing them manually, i “:::1:“"‘1 crease simplicity and com-
of insurance premiums to \ COVID: has shown ; ”:nd o "Mc:::z parability to empower cus-
GDP — siood at around 3.7 i‘“* el v, f a ol fledged tomers, data will help the
per cent in 2019, according _mim' m B ! coverage from the insurer towards predictive
to a report by the Insurance adoption °BY H i government It is best underwriting and dynamic
Regulatory and Develop- i to secure whatever funds you have as  pricing. “As far as data goes,
ment Autharity of India SN RIS AL ASUISCHINIIEN. ¢ KEY AREAS OF TECHNOLOGY INTEGRATION LOOKING that is going to be your best friend in  the mantra is, Jago Insurers
(IRDAI). The comparable g’n‘ im Kotak Mahindra GOOD uncertain times like these  Jago. Like the credit bureau
global average is almost sl Insucanc and credit score helping
7 ra= ANAMIKA ROY RASHTRAWAR
double that of india's. Sa, m - : MD & CED, IFFCO Tokin  Danks to lend, we should
why are Indians under-in- The big change has been in how _ej s ' come up with an insurance
sured? Lack of awareness, we are selling insurance . ¥ . v score to weed out repeat
trust and transparency in and how customers are 57 54 48 The geal is to become offenders amongst agents,
varying degrees, agreed the T“_“d o buy mt 24 % % ; ,% rnm:nelmm ‘: customers, hospitals, etc."
panellists at the The Eco- W:;m:j o orpe-i OUL PRI SO said Mahesh Balasubra-
nomic Times-IBM Reshape f:nr-lo-lm husiun:: But the Dghmn:m manian of Kotak Mahindra
Tomorrow Insurance Indus- customer himself is insisting on > Yo perfomance of BFSI * powered by Al and Cloud can Gariera Insurance.
try CEO Roundtable. R el ¢ e "‘*6“! 454 ::: ; 39% sedorn Oct Dec £ ol e ndersand and rech Along with trust and
As “T;ITIFM aﬂ?fﬂ!h' TARUN CHUGH et m?:;::m same as last year . customers with relevance and personalization  Simplification of products,
::pwhairned,wlhﬂ:?e-?rzl?hrze MD & CED, Bajaj Allianz Life Insurance 9 mmwm SANDIP PATEL, MD, IBM India and South Asia ““ time h.” u?mg hrm be-
age groups: 23-30, 30-60 come more transparent and
and those above 60 years,  buy. And the health coveris  change the perception and ( templated product guideline.Y once-in-a-lifetime opportu-  also shown resilience. "Life  that are different and new educate the customer about
and all the three groups the money you spendona  strengthen the foundation Once that is there, technol- nity for the insurance sector.  insurance is growing and such as sensor data, weath-  the risks that they are insur-
postpone insurance buying,  party,” she added. of trust with digitisation,” ogy will play a very bigrole | A pandemic-hit world doing better. |t is because er data, many of which ing against. "Transparency
first due to lack of product “But before that, insur- said Patel, The insurers and it will be a game of has seen a rush amongst in times like these, people tend to lose relevance in is the bedrock for success
understanding, then due ance companies need to need to simplify insurance | volumes. Imagine if there people to ‘insure’ them- look at life insurance as if nano-seconds but these of the insurance industry.
to lack of motivation and, start co-creating and co-in-  products to increase pene- | is even a 2 per cent higher selves against health risks.  they are facing a life-threat-  are shaping how insurance It will help the insurers sell
finally, because of doubt, novating with customers ration in India. : ion of i The economic gloom has ening pandemic,” said companies can think and higher premium levels and
“Sa, my advice to young- to create a differentiated “Technology and simpli- into a population of 1.3 pushed people to secure Prashant Tripathy of Max manage risk. Patel cited the  enable customers to make
sters is: do not hesitate or senvice upenenr.e and fication go hand-in-hand billion,” said Anuj Mathur of | themselves against uncer- Life insurance. example of living homes for  informed decisions,” said
wait to secure y if.1 gs,” said because you can't sell com- | | Canara-HSBC Oriental Bank | tainties. While health insur- The other business accel-  seniors in Germany where Patel of IBM. Therein lies
keep telling young people Samdlp Patel of IBM. *Trust | plicated products online. So, ance has seen the highest erator is data. Traditionally,  sensors are used for be- the hope that the insurance
that the cost of a personal ~ has always been a concem | that is what the regulator While Covid-19 ravaged traction and is poised to the insurance sector has havioural alerts for the res-  sector will demystify itself
accident cover is the cost in this industry but we now | has mandated now, that businesses across the see 20 per cent annual been data-rich but now idents. And how that data and people will be better
of two big pizzas that you have an opportunity to there will be a simple and globe, it has presented a growth, other sectors have  there is access to data-sets  has been successfully used  insured for the future,




