
 

 

I. General Information 

Role: AVP – Digital Marketing Designation: Assistant Vice President  

Highest Education: Post Graduation Experience: 10+ 

Location: Gurugram HO/Hub: HO, Gurgaon 

 

II. Job Objective 

1. Design and drive company's digital strategy in conjunction with the overall marketing objectives for the 

organization 

2. Own business targets from online channel and accordingly draft strategies, execution plans, interlock with 

product manager, run lead nurturing initiatives, engage with various marketing agencies and other 

marketing properties, monitor performance and own google analytics, monitor conversions on real time 

basis on various cohorts and work very closely with call centre to meet new business targets, drive 

content marketing and SEO, own and manage digital assets for the company.  

3. Lead the digital brand marketing activities, including SEO, SEM, digital film production & promotion, social 

advertising, ideation of creatives for various marketing initiatives, website and microsite management & 

relevant web initiatives 

4. Design and Implement 360 degree integrated digital brand marketing communication for traffic & lead 

generation 

a. Create promotional & seasonal campaigns to achieve business objectives 

b. Managing the annual digital marketing budget 

c. Overlook and meticulously manage project deliverables as per schedule, approved budget and 

objective 

d. Plan & develop strategies for digital brand visibility, online sales channels, social media & 

performance campaigns 

e. Develop, implement, and optimize online marketing campaigns for corporate brand initiatives 

f. Track performance relative to targets and refine to optimize results 

g. Recommend and manage full year media campaign calendar and appropriate marketing tactics 

h.  Must be able to think out of the box, willingness to learn & must be detail oriented 

i. Undertake market and competitor research and analysis 

j. Keep up-to-date with search engine technology, methods, tools and  relevant industry 

innovations 

k. Prepare search engine ranking and traffic reports to assess areas of potential improvement.  

l. Monitor, track, and report, websites traffic including trend analysis using site analytics solutions 

such as Google etc. 

 

5. Drive digital media spends for, to meet digital and brand objectives of the marketing campaigns 

6. Development innovative website functionality as per industry standards and benchmarks 

7. Provide direction to third party agencies to design, develop, and support digital & web properties 

 

8. Determine key messaging and develop creative briefs for tactical campaign executions 

9. Develop and foster positive relationships with internal stakeholders to ensure efficient, effective delivery 

of campaigns in a timely and brand-consistent manner 

 



 

 

 

III. Key Responsibility Areas 

# Key Result Areas Activities 

1 
Impact on the Business 
/ Function  

1. Increase organic search visits and lead Month-on-Month (through organized 

and thorough A/B testing) 

2. Analyse all aspects of online conversion funnel and identify the largest areas of 

improvement and implement strategies to capitalize on these opportunities 

3. Measure, and analyse the effectiveness of all digital and social media 

marketing initiatives 

4. Track performance by customer cohort and optimize strategy, targeting and 

messaging accordingly 

5. Build and manage channel-specific dashboards 

6. Work closely with product manager, sales, IT, and customer support teams to 

understand the market needs for the product & consumer experience 

7. Lead and manage Content Marketing strategy & initiatives and create, 

maintain high quality content at various digital mediums including blog, 

website, communities and forums, social media channels etc. 

8. Create, implement & manage brand & product SEO, growth marketing, funnel 

optimization, analytics, and social media marketing Full-funnel A/B testing and 

conversion rate optimization experience, from website, landing pages to user 

on boarding flow to email remarketing 

9. Manage social media accounts like Twitter, Facebook, YouTube, LinkedIn, 

Google+, etc.  

10. Use analytics platforms (e.g. Google Analytics, KISS metrics, Omniture etc.) and 

create metrics and track performance for website, microsite traffic, website 

ranking, social media share of voice etc. 

11. Design, implement & track Paid Search and Display Marketing campaigns, 

Retargeting & remarketing initiatives, Social media campaigns 

2 
Customers / 

Stakeholders 

 
1. Lead and implement digital marketing initiatives to increase brand awareness 

of the organization (~lead to top 5 life insurers in consumer’s contention set) 

2. Work towards enhancing the consumer experience & consumer journey for 

online purchase 

3. Create, manage and provide insights for brand track & brand watch (digital 

mediums specifically) 

4. Understand consumer insights and use insights to develop a marketing and 

brand strategy  

5. Conduct customer surveys on experience, product and brand visibility and 

further us the feedback to better overall customer experience 

6. Enhance customer satisfaction through regular digital marketing initiatives 

7. Planning and execution of campaigns for both for online/digital 

product/category (including brand campaigns.)  

8. Set up a dynamic feedback mechanism for continuous evolution of the quality 

of digital marketing initiatives. 

 



 

 

3 Leadership & Teamwork 
 

4 
Operational 

Effectiveness & Control 

1. Coordinate with all other teams to ensure compliance with the brand & 
regulatory guidelines and values 

2. Set up and manage complete digital marketing process. Ensure proper service 
management from vendors and agencies during planning and execution to 
increase overall productivity and efficiency 

3. Analyse and evaluate the effectiveness of digital marketing initiatives, 
methods of implementation, and ensure costs control through savings and 
reviews. 

4. Establish effective process controls as per SOPs and implement a long term 
monitoring mechanism. 

5. Continuously upgrade and enhance the customer experience on the website, 
intranet, customer portal and other online applications. 

6.  Interacting with Business Analysts and internal/external clients and 
stakeholders.  

7. Analysing UX requirements according to target audience and business needs. 
8. Designing/sketching/wire framing the initial drafts of the application, defining 

the user-journeys. 
9. Conducted User testing sessions to validate the idea and the flow. 
10. Re-structuring the information architecture of the site to represent what 

users are looking for on the site. 
11. Creation of Style Guides for internal employees who upload products on the 

site. 
12.  Designing/sketching/wire framing the initial drafts of the application, 

defining the user-journeys.  
13. Analysis of past traffic & Behavioural trends and gleaning of insights which 

lead to better future UX design. 
14. Maintain consistent user experience across the portals. 
15. Design screenshots and prototypes using HTML, DHTML, XHTML, CSS, 

JavaScript, Fireworks, and Photoshop 
16. Monitor and maintain the web site for content currency and standards 

adherence 

IV. Major Challenges 

The key challenge in this job is to bring about a more customer centric approach across the organization so 

that the digital marketing initiatives are based on relevant customer needs and customer understanding. 

This also requires to be completely updated with industry & technology progress, adaptability on these 

innovations changes and ensuring quick time-to-market.  

Extracting maximum business value from marketing spends. 

The jobholder needs to work closely with the business heads, online sales tea, and hence needs to have 

high influencing skills, should possess good business abilities and should be an exponent of collective 

management.   

Lead the creative management for highest quality and visibility (appeal) for consumers. 

 



 

 

V. Role Context 

 

 

 

 

VI. Management & Leadership of Regulatory, Compliance & Operational Risk  

VII. Observation of Internal Controls  

Maintain and observe internal control standards, implement and observe Compliance Policy, including the 

timely implementation of recommendations made by internal/external auditors and external regulators.  

Foster a compliance culture and  implement Group Compliance Policy by managing compliance risk in 

liaison with the Head of Compliance, Compliance Officer, Area Compliance Officer or Local Compliance 

Officer, ensuring adequate compliance resources are in place and training is provided, and optimizing 

relations with regulators 

 

Disclaimer: 

 The information contained herein is not intended to be an all-inclusive list of the duties and responsibilities of the job, 

nor are they intended to be an all-inclusive list of the skills and abilities required to do the job. 

 Management may, at its discretion, assign or reassign duties and responsibilities to this job at any time. 

 “The duties and responsibilities in this job description may be subject to change at any time due to reasonable 

accommodation or other reasons.” 
 

The jobholder has the freedom to act within his/her own area of responsibility but must ensure that his/her 

actions/decisions taken are within the parameters agreed in the organization. He or she will be responsible for 

working closely with the digital & social media agencies, advertising and creative partners, Digitization service 

providers, research agencies and will drive value from this relationship and the agency teams. The jobholder 

needs to work closely with the business heads and will be the voice of the customer within the organization. 

Report any operational risk or operational risk loss to the line manager immediately (who is required to timely 

report to Operational Risk Coordinator) if the jobholder becomes aware of emerging or inadequately controlled 

operational risk or identify an operational risk loss 


