
 

 

I. General Information 

Role: Performance Marketing Designation: Manager 

Highest Education:  Experience: 6-8 Years 

Location: Gurugram HUB/HO:HO 

 

II. Job Objective 

1. Define and execute the company's digital strategy in conjunction with the overall 

marketing objectives for the organization 

2. Strategize and lead our entire performance marketing efforts including email 

marketing, Google, Facebook, Display and content marketing for brand awareness, 

lead generation and revenue growth 

3. Manage yearly performance budgets on different platforms, create & execute 

strategy to make sure to meet business revenue targets 

4. Integrate online activities with off-line marketing communications plans to ensure 

plans provide optimal business support 

5. Strategy for different types of campaigns to boost performance while managing 

creative and landing pages for all types of campaigns 

6. Manage agency and vendor relationships to ensure any outsourced work is 

consistent, high quality, cost-effective, and reflects our branding specifications 

7. Design and Implement 360 degree integrated digital brand marketing communication 

for traffic & lead generation 

 Create All-time & seasonal promotional campaigns to achieve business 

objectives 

 Managing the annual digital marketing budget 

 Overlook and meticulously manage project deliverables as per schedule, 

approved budget and objective 

 Plan & develop strategies for digital brand visibility, online sales channels & 

performance campaigns 

 Develop, implement, and optimize online marketing campaigns for corporate 

brand initiatives 

 Track performance relative to targets and refine to optimize results 

 Recommend and manage full year media campaign calendar and appropriate 

marketing tactics 

 Must be able to think out of the box, willingness to learn & must be detail oriented 

 Undertake market and competitor research and analysis 

8. Provide leadership, direction, and technical expertise to design, develop, and support 

digital properties 

9. Implement the online community strategy, coordinating with stakeholders across the 

company to ensure its effectiveness and providing superior quality of customer 

engagement and support company’s social community with the help of various 

communication tools 



 

 

Preferred: 

1. Hands on experience on handling Google, Facebook, Programmatic and other Paid 

channels 

2. Hands-on knowledge of Adobe ecosystem including Target, Campaign, AEM 

3. Good knowledge of Google Analytics 360, DCM, DV 360 etc. 

 

 

 

 

Disclaimer: 

 The information contained herein is not intended to be an all-inclusive list of the duties and responsibilities of 

the job, nor are they intended to be an all-inclusive list of the skills and abilities required to do the job.  

 The number of direct and indirect reportees may change depending upon the criticality of the role as well as 

business requirement. 

 Management may, at its discretion, assign or reassign duties and responsibilities to this job at any time. 

 “The duties and responsibilities in this job description may be subject to change at any time due to 

reasonable accommodation or other reasons.” 
 


