Canara HSBC OBC Life
Insurance Expects 30%
Growth In FY16

By Dominic Rebello

rivate life insurance company

Canara HSBC Oriental Bank of
Commerce Life Insurance, which
sells its products exclusively
through banks expects to grow at
an annualized rate of 20-30% in
2016-17 to Rs 650 crore. This will
be driven through increase in sales
capacity and launch of new set of
products which will have a sharper
proposition to address customer
needs like retirement planning, pro-
tection, planning for child's educa-
tion and guaranteed savings for
lump-sum needs. The company will
penetrate the various markets in
India through its vast distribution
network of the three banks i.e. Ca-
nara, HSBC & OBC.

“"We are expecting new business
premium NBP to be at Rs 500
crore during this financial year
(2015-16). In the next fiscal, we are
expecting a 30% rise in NBP at
about Rs 650 crore. As our partner
banks are in an
expansion :
mode, it will help
our distribution
channel in in-
creasing pene-
tration of the
company,” said
Anuj Mathur,
CEOQ, Canara
HSBC Onental Bank of Commerce
Life Insurance.

“Insurance plans can be used as
long term saving instruments. Chil-
dren higher education, marriage
etc. can be planned with the help
of various insurance plans,” he
added.

"During last financial year, we
achieved a profit of Rs 110 crore.
This fiscal, we are aiming a 5-10%
increase in net profit, that does not
include the lapses as we are more
focused on renewals," said Mathur.

Going forward, he said, with
launch of new products and in-
creasing distribution network, the
private insurer is aiming for growth
of up to 20% net profit in FY17.

“The economic environment in
the country today is positive and
the Industry is experiencing green
shoots of growth. This is likely to
last for the next few years thus re-
sulting in a positive business out-
look. We will reach out to our
potential customers across the
8000 branches thus offering them
our customized products which
have been developed keeping their
need in mind,” said Mathur.

This year, the company will con-
tinue to expand and grow bancas-
surance channel as we believe it
has a lot of potential still waiting to
be tapped. The company's 3 banks
have a branch network of over
8000 branches and a cumulative
customer base of 60 million. The
company has aggressive plans to
reach out to these customers so
that the company could offer them
products which cater to their needs.



http://myimpact.impactmeasurement.co.in
http://myimpact.impactmeasurement.co.in/index.php?id=acc6b4df95fdfed88cbb2d4fff676571&id2=8128c44a0fa322fec319d4225d1013c5
http://www.cybernoon.com

